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Abstract

How to grasp the development opportunities brought by the Belt and Road Ini-
tiative and further expand China's tourist source market is an issue worthy of
the attention of the Indonesian government. In tourism development, Indonesia
should give priority to the promoting role of tourism development in the
growth of economic aggregate, attach great importance to the marketing and
promotion of Chinese tourist source market, and pay special attention to the
large scale of Chinese tourist source market, large number of tourists and high
level of expenditure, as well as the characteristics of outbound tourism con-
sumption behavior featuring large number of independent tourists, long stay,
emphasis on destination safety and tourism experience. In order to further ex-
pand the Chinese tourist market, price strategies, scenic strategies, information
strategies and visa strategies can be targeted in tourism marketing promotion,
so as to better promote the healthy development of Indonesian tourism and
promote the sustainable growth of Indonesian national economy.
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