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Abstract 
This study aims to determine the views of masculinity from 

the perspective of metrosexual men and the reasons for 

choosing to be metrosexual men in the modern era. 
Metrosexuality is known as a new model of masculinity 

that describes men who have a high awareness of 

appearance and lifestyle that is usually closely associated 
with women. This study uses a qualitative method with 

Alfred Schutz's phenomenological approach, with data 

collection techniques through observation, interviews, and 
documentation, and supported by a literature study in the 

form of previous journal references relevant to the research 

topic. The results show that metrosexual masculinity in 

Semarang State University students is caused by the desire 
to find a partner and be appreciated by those around them. 

They like to use skincare and bodycare products, and 

regularly visit beauty clinics. However, metrosexuality is 
not a sexual orientation, but rather a lifestyle, behavior, and 

a person's preferences in terms of appearance and self-care. 

Changes in metrosexual men are not only limited to 

physical changes, but also changes in attitudes that reflect 
power relations. This study provides a deeper 

understanding of the subjective experiences and meanings 

that individuals give to the metrosexual phenomenon. 
Thus, this study can contribute to the understanding of 

masculinity and lifestyle in the modern era. 
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INTRODUCTION 

Contemporary understandings of gender have evolved, with growing recognition 

that gender is not limited to binary categories. The attributes traditionally associated with 

women and men are, in fact, interchangeable and stem from society’s socio-cultural 

constructions of femininity and masculinity.  Masculinity prescribes how men are 

expected to behave, dress, present themselves, and exhibit certain traits, i.e., being macho, 

strong, assertive, and dominant (Utami, 2021). Within the concept of masculinity, such 

values continue to be upheld to this day. The notion of being “macho” is often associated 

with strength and virility in men, whereas in reality, the expression of macho identity can 

differ across cultures.  For instance, Latin men are often portrayed as romantic and 

emotional (Cornwall & Nancy, 2016). Even based on history, prior to World War I, the 

color pink was connoted as masculine due to its boldness and intensity, which were seen 

as aligning with the male spirit, and in contrast, light blue was associated with femininity 

because it was perceived as softer and more delicate.  However, during the 1960s, there 

was a shift in color associations, with pink coming to be seen as feminine and blue as 

masculine (Fuady, 2017).  The emphasis on physical strength and agility within the macho 

construct often compels men to demonstrate their capabilities as a way of asserting their 

masculine identity.   

   Over time, however, the concept of masculinity has evolved.  Today, the 

availability of personal care products for men increases significantly. This provides an 

opportunity for them to temporarily temporarily depart from hegemonic masculine 

norms, for instance, many men now incorporate skincare and body care routines into their 

daily lives, typically twice a day: in the morning before engaging in daily activities and 

at night before going to bed (Utami, 2021). The use of skincare and body care products 

can be interpreted as a sign that these men have begun to pay greater attention to their 

appearance, while still remaining within the boundaries of their perceived natural roles. 

This expression of masculinity is referred to as metrosexuality. 

     Hegemonic masculinity is a dominant and idealized form of masculinity in 

patriarchal societies. This masculinity is often associated with traits such as strength, 

courage, and dominance. However, hegemonic masculinity can also limit and oppress 

individuals who do not conform to ideal standards of masculinity. Connell and 

Messerschmidt argue that this concept needs to be expanded and deepened to understand 

the complexity of masculinity in modern society. They also discuss how hegemonic 

masculinity can change and evolve along with social and cultural changes (Connell and 
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Messerschmidt, 2005). The sociological implication of metrosexual masculinity is that 

masculinity is no longer necessarily associated with traditional traits such as strength and 

courage. Metrosexual masculinity can allow individuals to express themselves freely and 

unconstrained by ideal standards of masculinity. However, metrosexual masculinity can 

also be seen as a form of commodification of masculinity, where masculinity is sold as a 

product to be bought and sold. 

   Metrosexual men are typically described as individuals who display a strong 

interest in personal appearance, hygiene, and lifestyle.  A metrosexual man is often 

characterized by a neat and stylish appearance. He may devote considerable time and 

financial resources to grooming his skin, hair, and overall physical appearance by using 

beauty products, skincare and hair care treatments, as well as fashionable clothing 

(Ismoyo, 2018).  This behavior contributes to the perception that metrosexual men are 

more attuned to aesthetics and their own emotional sensibilities. Metrosexual men are 

commonly found in large urban areas and tend to lead hedonistic lifestyles. They are 

generally up-to-date with the latest fashion trends (Mulyana, 2022).  

   One of the most notable aspects of metrosexual men is their strong interest in 

fashion and lifestyle.  They understand how to dress well and present themselves 

attractively. This well-groomed and stylish appearance often enhances their self-

confidence and contributes to their social appeal.  Metrosexual men place significant 

importance on appearance, as it serves as a means of expressing social status. Through 

maintaining a well-groomed image, they seek to gain respect and avoid being perceived 

negatively by those around them (Muflihsakkir et al., 2024). Possessing a strong personal 

style can also be an effective way to attract a romantic partner. A metrosexual man tends 

to place great emphasis on self-care and personal health. Looking healthy and feeling 

confident in one’s own appearance is often perceived as attractive and can create a 

positive impression on others. Demonstrating a commitment to health may also inspire 

one’s partner to adopt a healthy lifestyle together. However, this does not negate the 

underlying patriarchal traits that have long been embedded. In certain relationships, men 

may still assume a dominant role in decision-making processes.  They often regard major 

decisions, namely financial matters or future planning, as their prerogative, while 

expecting their partners to simply comply.  

   In Semarang, the capital city of Central Java Province, metrosexual men are 

relatively easy to find. This is unsurprising, as the city is one of the largest urban centers 

in Indonesia and offers a wide range of facilities that support the metrosexual lifestyle, 
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namely gyms, shopping malls, beauty clinics, and more. These facilities are generally 

accessible to people from various social backgrounds and can be found throughout the 

city. The costs associated with using these services also vary, allowing individuals to 

choose options that suit their personal budgets. Metrosexual men can be found not only 

in city centers but also within university environments, such as at Semarang State 

University. Amid shifting cultural and social norms, it is possible to observe how the 

identity of metrosexual students influences their experiences in seeking romantic partners 

and navigating relationships. Therefore, the author is interested in finding out more about 

how metrosexual men express masculinity in everyday life, as well as what factors 

influence the formation of masculine identity in metrosexual men. 

   Several previous studies have examined metrosexual masculinity. For instance, 

research by Triwidiastuty and Kahija (2015), titled “Understanding the Meaning of Being 

a Metrosexual Man,” found that metrosexual men are individuals who keep up with 

current fashion trends, adopt a modern lifestyle, and are characterized by a strong 

emphasis on personal appearance. Another study by Putra (2019), “Metrosexual Lifestyle 

and Consumptive Behavior in Students,” concluded that students from the Faculty of 

Psychology and Socio-Cultural Studies at the Islamic University of Indonesia exhibit 

consumptive behavior as part of fulfilling their metrosexual lifestyle. A study by Pan 

(2015), titled “Preliminary Study on the Metrosexual Stereotype”, revealed that certain 

cultural characteristics of men in Taiwan, i.e. facial care, are considered highly important, 

as they significantly influence men's self-esteem. Furthermore, the study 

“Communication Experience and Self-Concept of Metrosexual Men in Indonesia” by 

Wardhani et al. (2022) concluded that the communication skills possessed by metrosexual 

men can enhance their self-confidence. Based on this, the present study offers a novel 

contribution by examining how masculinity is perceived and why students at Semarang 

State University choose to adopt a metrosexual identity.   

 

RESEARCH METHODS 

This study employs a qualitative research method with a phenomenological 

approach. Qualitative research utilizes non-numerical data, including observation, 

interviews, and document analysis, to gain a deeper understanding of social phenomena 

(Hasan et al., 2025). Phenomenology is a research approach that focuses on individuals’ 

subjective experiences and the meanings they assign to specific phenomena (Farid & Sos, 

2018). This study was conducted at Semarang State University, located in Semarang City, 
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Central Java. The informants in this research were eight metrosexual men selected based 

on the following criteria: 1) men who admitted to being metrosexual men; 2) metrosexual 

men who were willing to participate and be involved in the research; and 3) metrosexual 

students studying at Semarang State University. Data were collected through observation, 

in-depth interviews, and literature review. Observations were conducted by directly 

observing the behavior and activities of metrosexual men in various settings, such as 

salons, beauty clinics, and gyms. Observations were also conducted by observing 

metrosexual men's posts and interactions on social media. Interviews were conducted 

with informants, who are students at Semarang State University who engage in personal 

grooming practices, to gain a deeper understanding of the motivations and social 

influences shaping their behavior. The names of the informants used by the researcher are 

pseudonyms, this is to maintain the confidentiality of the research informants' identities. 

The following table provides the basic data of the informants: 

 

NO Informant's Initials Age 

1. ZF 22 

2. MD 24 

3. F 21 

4. MR 22 

5. VI 22 

6. HA 24 

7. LF 22 

8. RA 22 

Table 1. Informant Data 

The literature review involves examining relevant sources, including journals, 

books, articles, and other materials related to metrosexual men. This study uses 

qualitative descriptive data analysis techniques, which aim to describe data 

systematically, factually, and accurately about the facts related to the research topic 

(Moleong, 2005, p. 158) with the following steps: interviews that have been conducted 
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are then reduced by the researcher. The researcher sorts and takes the main things from 

the collected data, with a focus on the problem to be studied, namely the metrosexual 

lifestyle at Semarang State University. This process is carried out based on indicators 

developed in the interview guide, so that the researcher can obtain relevant and accurate 

data to answer the research questions. Next, the processed data is presented in narrative 

form and then conclusions are drawn as well as research findings. 

 

RESULTS AND DISCUSSION 

Results 

Understanding Masculinity from Metrosexual Men Perspective 

Masculinity associated with men is often characterized by traits such as bravery, 

strength, muscularity, and a macho image, attributes that signify men as more courageous 

and powerful than women. However, the constructed gender today has become a 

normalized framework that shapes how men and women behave in their daily lives, 

including how they dress, care for themselves, and engage in work to earn a living 

(Firmansyah, 2022). Men who pay close attention to fashion and lifestyle are referred to 

as metrosexuals. The term metrosexual was first introduced by Mark Simpson, who 

defined metrosexual men as urban dwellers who are highly concerned with their personal 

appearance (Arnie & Aristi, 2017). In line with Simpson’s view, in the city of Semarang, 

particularly at Semarang State University, it is easy to find trendy men who are commonly 

referred to as metrosexuals. 

 

Construction Aspect Past Present 

Physical Condition Tended to be less concerned 

with self-care, some men may 

have had a more carefree 

approach to grooming and 

personal maintenance. 

Prioritize self-care at a high 

level. This includes healthy 

eating patterns, adequate 

sleep, and other healthy 

lifestyle habits. 

Appearance Appearance was considered 

important, but in reality, it was 

not given much attention. 

Appearance is considered a 

top priority, meaning this 

aspect receives significant 
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Masculinity stereotypes 

portrayed men as individuals 

who were less concerned with 

physical appearance and 

personal grooming. Norms 

emphasized a masculine 

image that was strong, rough, 

and generally uninterested in 

comprehensive self-care. As a 

result, there was social 

pressure to conform to these 

norms. 

attention. This includes 

skincare, hair care, and 

selecting clothing that aligns 

with current fashion trends. 

Lifestyle The primary focus of 

masculinity was often more 

closely associated with 

attributes such as physical 

strength, toughness, 

autonomy, and emotional 

restraint. Lifestyle and self-

care were not necessarily 

central aspects of the 

masculine ideal, as men were 

expected to demonstrate 

strength and resilience in the 

public sphere, while grooming 

and lifestyle were considered 

less relevant or even seen as 

unimportant. 

Lifestyle plays an important 

role.  Men are active in 

communities or groups that 

focus on fashion, beauty, or 

lifestyle. They may engage 

in online discussions, follow 

trendsetters, or participate in 

fashion and beauty events. 

Social Life The concept of masculinity 

may have limited the 

expression of emotions or 

They greatly enjoy their 

social activities, whether 

with friends or partners. 
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vulnerability in social life. 

Men may have felt 

constrained in expressing their 

feelings or engaging in deeper 

social interactions due to 

concerns that doing so could 

undermine their desired 

masculine image. 

Self-image awareness and 

emotional well-being are 

often part of the social lives 

of metrosexual men. They 

may be more open to 

discussing feelings and other 

emotional aspects of their 

lives. 

Table 2. Contemporary Masculinity from the Metrosexual Perspective 

Based on the table above, it is shown that metrosexual men generally pay close 

attention to their appearance, including skincare, hairstyle, and clothing. They view 

masculinity not as something confined to roughness or traditional images, but as 

something that can be expressed through a well-groomed and stylish appearance. The 

lifestyle of metrosexual men also reflects individual freedom to express themselves 

through personal grooming and appearance, which can be seen as a form of positive self-

expression. The concept of the metrosexual man emerged as a reflection of shifting 

gender norms and changing images of masculinity. With the rise of this concept, it has 

become more socially acceptable, and even valued, for men to show interest in lifestyle 

and self-care. Metrosexual men navigate the social constructions of masculinity and have 

contributed to reshaping masculinity into a more inclusive concept (Ardian, 2021). 

Metrosexual men are not only focused on appearance but are also aware of the 

importance of maintaining their health and physical fitness (Raemon et al., 2022). They 

incorporate health and fitness as essential components of their lifestyle. Regular physical 

activity and a balanced diet are often integral to their daily routine.  To maintain an ideal 

body shape, they frequently visit gyms or fitness centers. This activities are firmly 

embedded in their schedules. In terms of diet, they tend to control their food portions and 

avoid junk food as much as possible, as such foods are believed to contribute to acne. As 

a result, they are particularly concerned about this aspect. 

Moreover, metrosexual men tend to stay up to date with fashion trends, ensuring 

their clothing choices are stylish and in line with the times. In addition to clothing, 

metrosexual men also maintain their body and facial appearance by regularly using a 

range of skincare and body care products, such as face wash, moisturizer, serum, 

sunscreen, and body lotion. Scent is also an important aspect of their appearance. The use 
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of perfume is carefully considered to ensure they smell pleasant, making others feel 

comfortable around them.  

“Yeah, skincare and bodycare are a must for me. Like, whether I’m heading to campus or just 

going out, I always make sure to use sunscreen and moisturizer. And one more thing, perfume is just as 

important.” (F, 2024) 

As a complement to their appearance, they also wear accessories such as watches, 

necklaces, rings, and glasses. These elements represent a new expression of masculinity 

in the current era, often referred to as metrosexuality (Yuliyanti, 2017). Many of them 

allocate a specific budget to purchase appearance-related products, and in some cases, 

this budget increases to the point that they use funds originally intended for daily meals 

to buy fashion items. In an interview, MD stated:  

"Yes, I always set aside a special budget. Like, I don’t mind skipping meals as long as I look 

glowing and don’t break out..." (MD, 2024).  

Lifestyle indeed plays a significant role in the lives of metrosexual men. They 

tend to exhibit consumerist behavior, as their sensitivity to appearance-enhancing 

products makes their lifestyle closely tied to consumerism (Ony, 2020). The rapid shifts 

in fashion trends and the rising popularity of certain self-care products can further drive 

consumption.  Some metrosexual men also prefer products from brands perceived as 

luxurious or exclusive. This behavior can be driven by motivations related to brand image 

and social status. In this context, self-control plays a crucial role in influencing one’s 

decision-making regarding spending habits (Rifqi, 2024). To manage their consumerist 

tendencies, metrosexual men often turn to online shopping platforms. These platforms 

offer an efficient way to fulfill their appearance-related needs, providing both time and 

cost advantages (Putranto, 2023). 

The modern concept of masculinity has evolved to include more open and socially 

engaged dimensions. Metrosexual men often enjoy participating in social activities with 

partners or friends, particularly those related to self-care or healthy lifestyle practices. 

Moreover, awareness of self-image as presented on social media, along with attention to 

emotional well-being, has become an integral part of their social lives. However, the 

construction of a metrosexual self-image among Semarang State University students is 

not actively pursued on social media, meaning that they rarely post photos or share their 

daily activities, whether through the feed or stories, due to a lack of strong interest in 

curating their online persona. Instead, they prefer to maintain a more private lifestyle and 

focus on real-life relationships.  Furthermore, they tend to be more open to conversations 
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about emotions and the emotional aspects of their lives.  In communication, metrosexual 

men tend to uphold etiquette and stay attuned to current trends. Thus, trends influence not 

only their fashion choices but also their modes of interaction (Woeryadi, 2021). 

Metrosexual men are generally well-integrated into social environments due to their 

friendly and humble demeanor and their gentle behavior toward their partners has also 

earned them the label of being romantic men (Astari, 2021). 

 

Reason to Become A Metrosexual 

Those who prioritize appearance tend to interpret masculinity as the image of a 

mature man who is attractive and possesses an ideal physique (Rahmah & Wulan, n.d.). 

However, metrosexuality represents a desire for self-care that stems from personal 

comfort, rather than external pressure or compulsion (Kertanegara & Wulantari, 2021). 

Several factors underlie an individual’s choice to adopt a metrosexual lifestyle. The first 

is the desire for recognition from peers and the intention to attract a partner.  According 

to him, maintaining one’s appearance makes it easier for others to show respect and 

admiration. Moreover, the phenomenon known as FOMO (Fear of Missing Out) refers to 

the desire to remain constantly connected and to stay updated with new trends or 

developments (Masyitoh et al., 2020).  FOMO is a psychological condition in which 

individuals experience anxiety or concern that they might be missing out on social events 

or current activities, particularly when observing peers or others on social media 

participating in such experiences. For individuals who are active on social media or 

involved in fashion and beauty communities, this can lead to a sense of pressure to follow 

the latest trends or engage in certain activities to maintain their public image. They are 

motivated to keep their appearance up to date, ensuring that their style is not seen as 

outdated. The primary reasons students at Semarang State University adopt a metrosexual 

lifestyle are to enhance their chances of finding romantic partners and to improve their 

prospects in the job market. 

 Partner and Relationship 

The personality traits of metrosexual men reflect a highly neat and orderly 

disposition, which is evident in their appearance, their demeanor toward others, and the 

friendliness they consistently display (Saputra & Gunawan, 2020). Amid the modern 

dynamics of dating and social relationships, they often feel compelled to explore new 

aspects of themselves to attract attention and establish broader connections. This marks 

the beginning of their journey toward becoming metrosexual. Throughout this 
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transformation, they not only observe visible changes in the mirror but also experience a 

growing sense of self-confidence.  This growing self-confidence provides them with the 

courage to approach women for dating and to navigate social situations with a more 

positive attitude.  

Along their journey, they discover that changes in appearance and lifestyle can 

open the door to deeper connections, both romantic and platonic. They realize that people 

tend to be more drawn to them when they show attention to health and appearance. By 

embracing metrosexuality, they feel not only more prepared to seek a romantic partner 

but also more equipped to cultivate healthy and meaningful relationships.  This process 

teaches them that loving themselves with all their uniqueness and caring for themselves 

with compassion is the first step toward building balanced and fulfilling relationships. It 

is important to note that becoming a metrosexual man does not mean abandoning the 

existing aspects of masculinity (Alamsyah & Sumanti, 2023). 

 

 Job Hunting 

Metrosexual men have a desire to create a positive self-presentation, such as 

appearing neat and well-groomed, which in turn generates a favorable impression 

(Sabillah, 2021). In urban life, one of the major challenges is job hunting. Prestigious 

companies compete fiercely to recruit top talent, making it difficult to stand out among 

many qualified applicants. Arising from the difficulties of finding employment, some 

men decided to take an unexpected step: becoming metrosexual. This decision, although 

seemingly minor at first, brought significant changes within themselves, as they began to 

feel more confident and better prepared to face the competitive job market. They started 

to realize that a well-groomed appearance and confident demeanor play a crucial role in 

making a strong first impression, particularly during job interviews.   

 

"...Honestly, the reason I started paying attention to my appearance is simply 

because it’s really hard to get a job, even though I already have a solid background. It 

all comes down to physical appearance. Especially now, many job requirements include 

‘must be attractive and good-looking,’ so yeah, that’s how it is." (HA, 2024) 
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Picture 1. Becoming a Barista 

Source: Research Data, 2024 

Although skills and work experience remain the primary factors in gaining 

employment, in reality, discrimination and bias still influence job opportunities, including 

those based on appearance or lifestyle. Therefore, their fashionable appearance and 

lifestyle can become valuable assets, as they help create a positive impression in the 

workplace and enhance communication skills in building relationships with colleagues 

and clients. 

Discussion 

Becoming Metrosexual as an Effort to Seek Partners and Relationship, and the 

Impact on Power Relations 

This study employs the phenomenological approach proposed by Alfred Schutz. 

The core of this theory lies in understanding individuals subjectively in experiencing and 

attributing meaning to those experiences. Phenomenology is a philosophical and 

methodological approach that focuses on direct understanding of human experience 

(Farid & Sos, 2018). Schutz emphasized the social construction of reality, proposing that 

individuals construct meaning and understanding of the social world through their actions 

and interactions with others (Budiarko, 2021). 

According to Schutz, individuals actively construct their own meanings of the 

social world. In the context of becoming a metrosexual man, individuals may design their 

identity by selecting and integrating elements perceived as metrosexual attributes, such 

as attention to appearance, fashion, and self-care. This is part of the process of 

constructing a personal social reality, which can influence both interactions and how 

others perceive them. Schutz’s concept of intersubjectivity emphasizes that individuals 

share knowledge and social meanings. In this context, becoming a metrosexual man can 
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be seen as an effort to communicate with others through visual actions and a lifestyle that 

reflects values associated with metrosexual identity. This enhances the possibility of 

creating mutual understanding and building relationships. "My friends often ask me for 

recommendations, whether it's about skincare or where I bought the clothes I wear" (LF, 

2025). Metrosexual men share meaning about their identity through the lifestyle they 

choose, such as using body care products or dressing in a certain style. Through this 

lifestyle, metrosexual men can create a shared understanding of what it means to be a 

metrosexual man, as well as share the values and norms associated with that identity. In 

the context of intersubjectivity, metrosexual men's lifestyles are not only about individual 

choices, but also about how they share meaning and create shared understanding with 

others in their community. The concept of power relations here can be understood as the 

result of interactions between individuals with different subjective experiences and social 

constructions. Schutz distinguishes between two types of motives in describing human 

actions: the "in-order-to motive" and the "because motive" (Schutz, 1967).  

 Because motive 

This motive involves actions taken in response to certain reasons or underlying 

impulses. In the context of becoming a metrosexual man, this may occur due to cultural 

influences that encourage individuals to conform to certain standards of attractiveness or 

lifestyle. The influence of the social environment also drives them to pay attention to their 

appearance and lifestyle, as well as to express themselves. This motivates them to adopt 

metrosexual trends out of a need to compete or adapt to their social surroundings. In this 

study, the primary factor that encouraged Semarang State University students to become 

metrosexual men was the difficulty of finding employment. 

● In-order-to motive 

This refers to actions taken with a specific goal or desired outcome in mind. In the 

context of becoming a metrosexual man in order to find a partner and build a relationship, 

this motive can be illustrated as an effort to enhance personal attractiveness and self-

image to attract potential partners. Metrosexual men may adopt a meticulous lifestyle and 

self-care routines with the hope that doing so will increase their chances in the realm of 

romance. 
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By combining these two types of motives, we can see that becoming a metrosexual 

man as an effort to find a partner and relationship involves a combination of having a 

specific goal (enhancing attractiveness) and responding to certain impulses or reasons 

(cultural or social influences). This approach can be considered a conscious strategy to 

construct a self-image that aligns with the expectations or demands of one’s social 

environment. 

The shift in the concept of masculinity associated with metrosexuality can have 

implications for power dynamics within relationships. Metrosexual men who are 

concerned with their appearance and self-care often pursue standards of attractiveness 

and lifestyles that are considered modern. It is not only their appearance that they change 

in order to gain friends and romantic partners, their behavior also undergoes 

transformation. However, after achieving those goals, rather than becoming supportive 

friends or partners, some tend to become possessive and act according to their own will. 

This is evident in the ease with which they change partners. When metrosexual men 

prioritize appearance and self-image, they may develop high standards in choosing a 

partner. This can result in frequent changes in relationships, especially if their partner 

does not meet certain expectations related to appearance or lifestyle.  

“...Lha ngganteng og piye” (in Javanese, meaning “Well, what else can I say? I’m 

handsome”)  MR, 2020). 

Patriarchal constructions may still sustain control and dominance within 

relationships. There is potential for metrosexual men to continue to dominate decision-

making or set the terms of the relationship. They may use their social power to influence 

their partner and maintain control in the relationship. Furthermore, they may disregard 

their partner’s needs and desires if they feel that their own needs are more important or 

take precedence. 

The discourse of metrosexual masculinity can form power relations in a 

relationship. In this study, it was found that the form of power relations is that metrosexual 

men regulate how their partners look, both in terms of makeup and clothing worn. They 

see women, especially their partners, as their property. So they easily control women's 

bodies, but this is not for the good of women, but for their satisfaction. Some of them use 

promises or expectations for their partners to wear revealing clothes, and some use the 

same method to ask their partners to cover their body parts. Both seize a woman's freedom 

over her body and her choices, thus forming a power relation. According to Foucault, 

power relations are something that can make people obey, where power is not obtained 
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by repressive means but through manipulative and hegemonic means. Foucault also 

argues that power is not only in the hands of the government or the ruling party, but is 

everywhere, including in everyday relationships between individuals (Foucault, 1982). 

Furthermore, in the context of how they want to be loved by their partners when 

viewed from Michel Foucault's power relations perspective, RA said ‘I watch movies 

then I change my appearance like the actors in the movie and I also listen to romantic 

genre songs so that there is a desire to be able to relate like that’ this is in line with what 

Foucault said as ‘self-technology’, where individuals use knowledge (in this case, 

romantic narratives) to try to shape and influence themselves and others to conform to 

certain standards. He tries to project this narrative on his partner, hoping that he will fulfill 

the role that has been determined in this romantic scenario and then his partner accepts it 

without any resistance. According to Foucault, power is always related to knowledge, and 

the two interact in ways that influence individual perceptions and behavior (Foucault, 

1972). So it can be interpreted that power and knowledge interact through the narratives 

received by RA and her partner. 

CONCLUSION  

Metrosexual masculinity is combined with the presence of men who are conscious 

or concerned with their appearance by taking care of themselves and their bodies so that 

they look proportional. Metrosexual men like to dress up like women, but metrosexuality 

is not a measure of a person's sexual orientation. Metrosexual masculinity in students at 

Semarang State University is caused by the desire to find a partner and want to be 

appreciated by those around them. This study shows that metrosexual men actively 

construct meaning about the social world through their lifestyle choices and identities, as 

explained by Schutz's theory of the social construction of reality. However, in the context 

of power relationships, metrosexual men can use their social power to influence their 

partners and maintain control in the relationship. They may ignore their partners' needs 

and desires and control their appearance. This can be understood as a form of 

manipulative and hegemonic power, as explained by Foucault's theory of power and 

knowledge. The main findings of this study indicate that metrosexual men use romantic 

knowledge and narratives to construct themselves and project desired images onto their 

partners. They also use their power to control their partners' bodies and choices, thus 

forming unequal power relations. Thus, this study suggests that metrosexual men's 

identities and power relations in their relationships can be understood as the result of a 
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complex interaction between social construction, knowledge, and power. Schutz and 

Foucault's theories can be used to understand how metrosexual men construct their 

identities and interact with their partners, as well as how power operates in everyday 

relationships. 
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