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Abstract: This article aims to study the use of social media as a learning resource. Basically,
social media tends to be freely used by various circles, both in terms of cost and time
spent. In addition, looking at the economic conditions during the declining COVID-19
pandemic, making social media can be used as an alternative step to learning
resources compared to other leamning application platforms that tend to be paid.
Based on these facts, the authors are interested in studying social media’s use as an
alternative learning resource in favor of the New Normal policy that the government
has now applied. One of New Normal policies decided by the government is to
optimize the process of blended learning or full online in the implementation of
education at every level. Thus, social media can be used to learn because of the
simple process that makes it easier to learn in its use. There have been many studies
that reveal the success of social media use, especially Youtube, Instagram, and
WhatsApp, as learning resources before the pandemic so that social media can be
used as a learning resource during New Normal life. Hopefully, through social media,
this can be one of the alternative troubleshooting learning problems in the New Normal
period.
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Abstrak: Tulisan ini bertujuan untuk menelaah penggunaan media sosial sebagai sumber
belajar. Pada dasarnya, media sosial cenderung bebas digunakan oleh berbagai
kalangan, baik dari segi biaya maupun waktu yang digunakan. Di samping itu, melihat
kondisi perekonomian selama masa pandemi COVID-19 yang semakin menurun
menjadikan media sosial dapat digunakan sebagai langkah alternatif sumber belajar
dibandingkan dengan platform aplikasi belajar lainnya yang cenderung berbayar.
Dengan berdasarkan fakta tersebut, penulis tertarik untuk menelaah penggunaan
media sosial sebagai sumber belajar alternatif dalam mendukung kebijakan New
Normal yang kini telah diterapkan pemerintah. Salah satu kebijakan New Normal yang
diputuskan pemerintah adalah mengoptimasi proses blended learning atau full online
dalam pelaksanaan pendidikan di setiap jenjang. Maka, media sosial dapat
digunakan untuk belajar karena prosesnya yang sederhana sehingga memudahkan
pebelajar dalam penggunaannya. Telah banyak penelitian yang mengungkapkan
keberhasilan penggunaan media sosial, khususnya Youtube, Instagram dan
WhatsApp sebagai sumber belajar sebelum terjadinya pandemi, sehingga media
sosial dapat digunakan sebagai sumber belajar saat berlangsungnya kehidupan New
Normal. Harapannya melalui media sosial ini dapat menjadi salah satu alternatif
pemecahan masalah belajar pada masa New Normal.
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INTRODUCTION

OVID-19 has given a significant impact on various aspects of life. To date, as of June 14, 2020,
Cthere have been 38,227 positive confirmed cases, with 14,531 cases were recovered and 2,134

death cases (Wikipedia, 2020). It still entails the potential for new cases. As the prevention, the
government has decided on a policy of Large Scale Social Restrictions (Pembatasan Sosial Bersekala
Besar/lPSBB) in some areas that are categorized as the red or black zone. This policy certainly affects
aspects of life support, especially economic growth. Since all sectors of the community's income are
managed from home, it causes various problems. For example, based on data from the Ministry of
Manpower, as many as 3.05 million employers in Indonesia were laid off (Putri, 2020). Even an estimated
5.23 million people will become unemployed. This phenomenon will undoubtedly affect the income that
will get worsened.

To restore the economic sector, the government decided to implement a new policy. Because the
world of work may not be forever limited, the economy must continue to operate, for this reason after the
implementation of the PSBB with the ongoing COVID-19 pandemic, the government is seeking a new
policy that seeks to restore the situation (New Normal) (Ministry of Health, 2020). This policy emphasizes
the reopening of initially closed activities during the PSBB period, but with the applicable health protocol
in accordance with the guidelines issued by the Ministry of Health in its regulations.

The New Normal policy affects not only the economy but also education. The learning process is
optimized through online, making it possible for blended learning or full-online to occur. A broadcast of
the Ministry of Education and Culture explained that the red, yellow, and orange zones (94 percent) are
prohibited from the face-to-face learning process. The green zone (6 percent) has been allowed to carry
out face-to-face learning process (Ministry of Education and Culture, 2020). Thus given to these states,
an adaptive learning resource for students is required. It occurs due to the economic slowdown and
declining income, which have become real reasons for the need for learning resources.

Fundamentally, learning resources are the foundation of knowledge in learning. In this era of
efficiency, learning resources are very abundant and easily found. The internet is one of the learning
resources that is inseparable from the search for knowledge (Lau et al., 2018). Consequently, it creates
a change in learning resources that used to be physical forms, such as books, magazines, and others,
to become non-physical, such as internet, applications, and, most importantly, social media (Kilpatrick,
Sengchanh, Namvongsa, & Gray, 2019). The current technological developments induce the emergence
of e-learning which can be perceived as an innovative approach to providing a well-designed learning
environment, student-centered, interactive, and accessible to anyone, anywhere, anytime by utilizing
various attributes and digital technology resources together with other forms of learning materials suitable
to be discovered, flexible and well-distributed learning environments (Khan, 2005). Hence, according to
Karampiperis & Sampson (2020), the selection and the sequence of adaptive learning resources are
acknowledged as one of the most interesting research questions.

Various online learning tools have been developed before the COVID-19 outbreak. In various
studies, numerous ICT-based learning tools and methods have been probed to support learning
developers in planning and implementing learning systems (Paquette, 2014; Praherdhiono dkk., 2019;
Suparti, Juliardi, Rafsanjani, & Praherdhiono, 2018; Susilaningsih, Praherdhiono, Adi, & Nindigraha,
2018). Distance learning has a two-century history (Jonassen et al., 2008), and that period was a
significant change in how learning took place and was communicated (Moore, Dickson-Deane, & Galyen,
2011). Social media is a form of ICT development (Setiawan & Santoso, 2015).

Social media can be a source of advanced adaptive learning (Greenhow & Robelia, 2009). Since
social media facilitates to be accessed anywhere, anytime, and by anyone connected. It makes it easier
for users to use it (Surahman et al., 2020). Besides, social media is a media that can be accessed freely
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by all ages, thus attracting people’s interest to use it. Given the freedom and tranquility it possesses,
social media has a significant impact in this modern world (Allcott, Braghieri, Eichmeyer, & Gentzkow,
2019). These reasons have allowed technology to bridge obstacles between students and teachers,
create a more informal, collegial, and interactive learning environment (Bozarth, 2010). Particularly in the
current era of internet sophistication, it is easier for individuals to communicate freely (Biagi, 2012). The
emergence of social media changes judgments about organizations produced and disseminated in the
public domain into new information for the community (Etter, Ravasi, & Colleoni, 2019).

Given the fast flow of information, a new generation will be born. The next generation will come
with networking and multi-processing skills and global minds that their parents will never have imagined.
Constant experience of youths in the networking milieu has left a profound impact on their approach to
problem-solving and collaboration (Bingham & Conner, 2010). It happens because they have become
more adaptive to absorb existing information.

The use of social media as a learning resource is deemed necessary because according to the
data from the Indonesian Internet Service Provider Association (Asosiasi Penyelenggara Jasa Internet
Indonesial APJII) revealed that of 270 million Indonesian people (Gischa, 2020), 171 million people
(Pratomo, 2019) or approximately 15 percent are internet users. APJII recorded the highest penetration
was from the age of 15-19 years by 91%. The available information can be broadcasted via social media
(WhatsApp, Instagram, YouTube, and others) (Aran, Biel, & Gatica-Perez, 2014). The most common
access used is social media, considering the data of Hootsuite Social Media, the number of social media
users in Indonesia is estimated to reach 150 million (56%). Furthermore, the number of mobile social
media users has reached 48% of the total population. It is supported by the classification of social media
user data based on research by Surahman & Surjono (2017), as many as 100% of respondents consisted
of 90.3% BBM users (Blackberry Messenger), 93.5% WhatsApp users, 80.6% Twitter users, and 77.4 %
Facebook users.

In effect, the potential of social media also brings negative impacts. For instance, is the distribution
of false information (hoaxes) (Allcott, Gentzkow, & Yu, 2019). Many experts argue that efforts to suppress
misinformation through fact-checking become "failure” (Levin, 2017), and misinformation as a whole
"becomes unstoppable" (Ghosh & Scott, 2018). Therefore, social media management as a learning
resource is deemed appropriate so that students obtain the truth of the information they access. Also,
this management aims to realize Education 4.0. There are nine trends related to Education 4.0 including
(1) times and places difference, (2) personalization of learning, (3) free choice, (4) project-based, (5) field
experience, (6) data interpretation, (7) the exam will change completely, (8) learners’ property and (9) the
importance of assistance. Given these tendencies, it creates a new vision in learning, which is to improve
students to learn not only the skills and knowledge required but also to be able to identify for learning
these skills and knowledge (Setyosari, 2019).

Based on these reasons, the researcher probed online learning carried out using existing social
media. The background for using social media is because this platform has become a virtual life for the
community. In other words, in daily activities, the community is attached to social media, especially
Youtube, Instagram, and WhatsApp. Those three social media platforms currently have the most
significant users, especially in Indonesia. Besides, the culture of the Indonesian people tends to
communicate frequently to each other. If social media can be explored in the learning process, it will
slowly educate students and enrich new insights for themselves. On the contrary, if it is not optimized, it
will impact morality; for instance, they absorb hoax or even the possibility of spreading it. Therefore, the
social media that the researcher offers is used as a user-friendly digital learning resource so that students
can learn without feeling burdened, whether in terms of device memory capacity or application installation
costs. Moreover, the use of social media can be conducted anywhere and anytime, in schools, parks,
even at home, and can also be used with various positions.
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RESEARCH METHODS

Educational technology is a scientific root to facilitate learning (Januszewski & Molenda, 2013). In
facilitating the learning, the researcher examined relevant sources, especially related to social media.
The method used is a literature review. The literature review attempts to integrate what others have done
and uttered, criticize previous scientific works, build bridges between related topic areas, identify central
issues in a study, or all of these (Cooper, 1998). The steps in conducting a literature review are (1)
collecting data with related topics, themes, and characteristics, (2) analyzing relevant data and theories,
(3) describing the results of the analysis, and (4) drawing conclusions. All processes or steps are carried
out simultaneously.

In the first stage, the researcher collected data about social media, learning resources, and New
Normal policy taken from books, websites, and related journals. Following data collection, the researcher
analyzed the data obtained. Next, the researcher described the results of the data analysis that had been
completed previously. Finally, the researcher drew conclusions from the study conducted. These
sequences indeed contain limitations, such as data search, literature review, and many more (Fink, 2014).

In drawing conclusion, the researcher considered four aspects, namely (1) the current conditions
or situations, (2) government policies that encourage the implementation of teaching and learning
activities during the New Normal, (3) learning paradigms leading to constructivistic, and (4) the
development of social media among students. Based on these four considerations, the researcher chose
to conduct a study on social media Youtube, Instagram, and WhatsApp and expected that the use of
social media could answer the existing learning needs.

RESULTS AND DISCUSSION

Social Media and the New Normal Policy

The New Normal Policy is a step taken by the government in the wake of recovery in various
sectors, which initially declined due to a temporary shutdown. Education is one of the areas affected by
this policy. With this policy, the government attempts to maximize the application of online learning for
non-green zones and face-to-face learning (conducted in blended learning) for the green zone. It is
performed to break the chain of the COVID-19 spread in severely affected areas. Therefore, teachers
should maximize the existing digital learning resources to support the policy, especially the use of social
media within.

Social media is used for socialization medium. Social media utilizes cellular-based technology and
websites to create highly interactive platforms and enable people to communicate, share, collaborate,
and modify the created content. Social media will create connections between users, ongoing interactions
can be in the form of information exchange, news, problems, interaction, and many more (Nasution,
2020).

Research on social media use in learning shows that integrating social media in a learning and
teaching environment may generate new forms of inquiry, communication, collaboration, work identity, or
have positive cognitive, social, and emotional impacts (Greenhow & Lewin, 2016). Based on Permana's
(2018) research, social media can be used as a learning resource since it influences increasing the ability
to think critically and creatively because the increase in motivation, critical thinking skills, and creative
thinking abilities depend on its use. Based on the research description of Balakrishnan & Gan (2016), the
popularity of social media can encourage learning because of its wide popularity and the ability of options
to enable creating virtual online learning groups, supporting the idea of sharing and promoting active
interaction between students and teachers/lecturers can facilitate and encourage learning. However, the
adoption of social media must be integrated into as part of the teaching curriculum, and educational
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learning needs to be performed only after a thorough, in-depth analysis in which clear guidelines relating
to the use of the tool must be provided for them. Learning activities that utilize a variety of social media
tools must also include every aspect to support inclusive students from various learning styles. Thus,
social media used as a learning resource opens the possibility to increase one's competency according
to his/her capacity (Kuswandi, Surahman, Thaarig, & Muthmainnah, 2018; Surahman, Kuswandi, Wedi,
& Thaarig, 2019).

The researcher recommends using three social media as learning resources during the New
Normal period, Youtube, Instagram, and Whatsapp. Considering the number of users, the three social
media are the giants in Indonesia. Based on data gathered by Kata Data (Editorial Team, 2019), Youtube
has 88% users, followed by WhatsApp with 83%, and Instagram with 80%. Thus, those three social media
are considered appropriate to be managed as learning resources.

The Use of Youtube as a Learning Resource

YouTube has revolutionized online video by creating an interactive, personal, and fully
customizable experience. This platform increases user creativity. YouTube requires video consumption
and makes it private, interactive, and highly customizable. YouTube has revolutionized the online
platform. Video streaming site depends on user-generated content and is open to anyone (Boer, Neal, &
Westlake, 2015).

Youtube is a social media that aims to share videos with other users. The use of Youtube can act
as a learning resource for students. Youtube can build imagination, is interesting, and has the potential
to build enjoyable learning (Berk, 2009). If Youtube is optimized as a learning resource, students will not
only meet with their teachers and classmates but will also connect with students and teachers around the
world. Moreover, YouTube provides free access to a large number of educational videos (Buzzetto-More,
2014). Users are allowed to download, view, and share video clips of various contents, including film
clips, television shows, music, instructional videos, vlogs, or videoblogs, and amateur videos (DeWitt &
Dorothy, 2013). YouTube becomes social media when videos are shared, and comments and other forms
of interaction occur on the site. This social media is effective for learning. Students may develop higher-
order thinking skills such as decision making and problem-solving, as well as communicate and
collaborate using social media (Bunus, 2010).

Materi 1: Memecahkan Masalah Belajar
Era Pandemi

C Ll

e Zahid Thoriq

Dipublikasikan tanggal 4 Mei 2020

Figure 1. Example of Youtube as a Learning Resource
(Source: Private Documents)
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Several studies have revealed Youtube-assisted learning. Based on research by Iwantara, Sadia,
& Suma (2014), the use of Youtube could increase student motivation and learning skills because the
media was easy to access. Besides, development research conducted by Igbal, Latifah, & Irwandani
(2019) revealed that Youtube was used as an alternative medium for online learning for students, by
taking into account that it must be accompanied by an appropriate approach. Research by Dewi &
Carniasih (2018) also showed that YouTube videos could re-display objects or events with a variety of
changes (manipulation) as needed and could reach a broad audience in one presentation simultaneously
in various places (distributive ability). Research by Yusri et al. showed the effectiveness of using YouTube
in increasing learning motivation shown by the pre-test in the low category with a mean (M) of 33.74 and
increased in the first cycle of student motivation in the high category with a mean (M) by 41.25 and the
second cycle students' learning motivation was in the high category with a mean (M) of 48.28. (Yusri,
Rosida, Jufri, & Mantasiah, 2018). A study conducted by Walsh, O'Brien, & Slattery (2019) discovered
the effectiveness of using YouTube, as shown by the percentage of viewers during the learning process.
Finally, research by Jackman (2019) revealed the success of Youtube as an e-resource in facilitating and
guiding students in learning.

Some challenges related to the use of YouTube in learning expressed by Suryaman (in Setiadi,
Azmi, & Indrawadi, 2019) are found, namely: 1) Video availability, on the YouTube, several videos are
only available within a specific time, so students or educators must consider the availability of the videos
(Burke & Snyder, 2008). 2) Quality of Content, for videos, to not be outdated, YouTube users, especially
students and educators, must pay attention to the date of the video. Then, keep in mind the quality of the
videos’ content because the videos are often created individually without limits. Frequently, videos also
violate the rules of appropriateness as they exhibit inappropriate or obscene videos (Buckley, Adelson,
& Agazio, 2009). 3) The search process, the next challenge is in the video search process. A video search
can produce abundant video displays that confuse users in choosing a video to get appropriate
information (Setiadi et al., 2019). Thus, the considerations in making Youtube content as a learning
resource are (1) shortening the video duration with a brief, concise, and clear explanation because the
shorter video will not be boring for students in the implementation of the learning process, (2) signaling
or the emphasis in every material on Youtube because students prefer the clarity or conclusions of a
material provided and (3) management of learning videos centered in one Youtube channel.

The use of Instagram as a Learning Resource

While other social media sites are declining in popularity, Instagram shows no decreased
popularity and no signs of extinction anytime soon. Not only are users gathering in the site, but also
marketers. With more marketing features and capabilities than ever before, Instagram is a platform that
is a must for marketers because Instagram continues to add new information and perfect its functions
(Miles, 2019).

Instagram is a social media that functions as a place to share photos (also videos) to other users.
It makes this social media tends to attract many users because of the freedom to share photos. Similar
to business, teachers should see this opportunity as a learning resource.
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Figure 2. The Use of Instagram in learning
Source: Private Documents

Using Instagram as a learning resource is a potential that needs to be empowered. Instagram is a
tool that can be installed on a mobile phone to support effective and efficient learning (Gonulal, 2019).
However, despite its popularity, especially among adolescents, and the high potential for contextual visual
data, only a few scientific studies have examined the role and function of Instagram in the learning
context. In general, to support technology-based learning, it is recommended for such learning to be
supported by technology such as smartphones, tablets, iPads, and other relevant digital devices, which
can have an impact on the teaching and learning process. Instagram is a platform that supports
technology-based learning (Azlan, Zakaria, & Yunus, 2019).

Based on research conducted by Shazali, Shamsudin, & Yunus (2019), Instagram facilitated the
development of students' writing skills in terms of new vocabulary and increased motivation to learn. With
simple media, someone will be more motivated to learn (Thaarig, Kuswandi, Diana, & Shelinawati, 2019).
Another study by Supiandi, Sari, & Subarkah (2019) showed that the use of Instagram could increase the
level of high-order thinking skills by an average of 94%. Moreover, research by Manaroinsong (2019)
discovered that Instagram could improve social skills, creativity skills, and technology literacy. In the
study, it was also revealed that Instagram could practice higher-order thinking skills (Agrikaltarini,
Susanto, & Munir, 2019) and good writing skills (Kurniawan & Kastuhandani, 2016). The use of Instagram
can be used as a blended learning process, or in the context of learning outside the classroom (Sari &
Wahyudin, 2019). Further, Instagram content can practice good reading skills (Thomas & Park, 2020).
Obviously, a proper approach will allow Instagram appropriate to be used as a learning resource for
students.

The challenges of using Instagram are like Youtube, thus, to minimize can be accomplished
through (1) creating good content of images or videos attractively, (2) promoting content that is brief,
packed, and clear, (3) organizing the management of each content, and (4) attractive learning
approaches. If it can be accomplished, Instagram will be successfully used as a medium in delivering
learning information.
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The use of WhatsApp as a Learning Resource

WhatsApp is a cross-platform instant messaging application for smartphones. It allows users to
send and receive location information, images, videos, audio, and text messages in real-time to
individuals and groups for free. Today, WhatsApp transfers more than 10 billion messages per day and
is one of the most popular paid applications on all mobile platforms (Church & De Oliveira, 2013). One of
the application’s unique features is the option to create groups and communicate within their limits. The
creator of the group becomes the admin, a position that includes the privilege of adding and removing
members without the concern of group members. Besides, all participants in the group enjoy equal rights.
This application allows participants to receive notifications for each message sent or to mute the incoming
alerts for 8 hours, a day, or a full week (Bouhnik & Deshen, 2014).
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Figure 3 Learning using WhatsApp
Source: Private Documents

WhatsApp learning activities, which provide an easy-to-use interface supplemented with a news
feed feature, allow students to be quickly notified about the community’s updates and respond in time
(Barhoumi, 2015). Furthermore, WhatsApp can also be used to represent user behavior. WhatsApp-
assisted learning is a recommended learning tool currently implemented at various levels of education to
assist students to learn anytime and anywhere using their smartphone (Susanti, 2020). Therefore,
Whatsapp can be used as a learning resource.

Based on research by Pangestika (2018), WhatsApp features that can be used to distribute
learning information include Chat Groups, photos, videos, voice notes, and documents. The use of
WhatsApp at the school is to communicate with family and friends, distribute information of
announcements to share subject matter. Related to the output, based on research by Sa'diyah (2019),
WhatsApp can be used as a medium to increase self-confidence. Also, other studies revealed that
WhatsApp could be used to practice high-order thinking skills (Fauziah, 2019; Kartikawati & Pratama,
2017; Sholihatin, Suana, & Sesunan, 2019) and problem-solving (Suana, Raviany, & Sesunan, 2019).

WhatsApp interaction in learning is elaborated in three main methods: teachers, student-peer, and
students-content interaction. Therefore, it is divided into two challenges, device connectivity, and
networked connectivity. In the device connectivity challenge, several studies revealed students' boredom
about the strong dependence of wireless connectivity on the connections across campus, which forced
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some people to switch to their portable network devices or walk around schools to access the network.
While in the networked connectivity challenge, students access WhatsApp through WiFi networks or
private virtual networks. Such cellular connections often provide slower connectivity compared to
institutional networks (Susilo, 2014). For that, what needs to be mended in developing learning through
WhatsApp is the same as YouTube and Instagram, but some additions are (1) ensuring stable internet,
(2) providing students time to respond, (3) using a scientific approach, and (4 ) maximizing learning
resources such as e-books, e-magazines, or other resources to share with students.

CONCLUSIONS AND RECOMMENDATIONS

New Normal policy will have a major effect on the education sector. As explained above, the
government emphasizes the optimization of full-online learning for non-green zones and face-to-face
(blended learning) for green zones. The declining economy has led to community learning needs that are
affordable for everyone, especially in terms of cost. Many learning applications are available, but from
the aspect of affordability, it is very difficult for the middle to lower classes, particularly in accessing due
to the cost of registration and the available devices. These problems are of interest to the researcher to
examine social media that can be used as an affordable learning resource for everyone.

The conclusions that can be drawn regarding the use of Youtube as a learning resource are as
follows: 1) Create interesting content. In this case, boring content can be produced in more interesting
content. 2) The maximum duration of the video should be 3 minutes and delivered briefly, concisely, and
clearly. 3) Use a scientific approach in the learning process. 4) In taking pictures, teachers need to
imagine the layout of words or pictures because, during editing, the words or pictures are inserted into
the video to give an explanation.

In the use of Instagram as a learning resource, several ways or stages can be carried out as
follows: 1) Create interesting content, both images and short videos. 2) Content in the form of images
should clearly describe what is written. 3) Producing video content is the same as Youtube; we
recommend a maximum duration of 3 minutes 4) In writing content, use signaling for clarity of description
in particular. 5) In making videos, use a scientific approach 6) Similar to Youtube, teachers need to
imagine the layout when shooting the video.

Learning through WhatsApp as a learning resource, several ways or stages can be performed as
follows: 1) Create a comfortable learning environment in general 2) Share learning resources, such as e-
books, e-modules, and so on through private or group chats. 3) Convey the material briefly, concisely,
and clearly. 4) Invite students to discuss through chat. 5) Give time for students to respond in a private
message. 6) Give time until 60 percent of students respond in group chats

Previous use of social media tends to be free for any purpose so that it has a potential if used as
a learning resource. Many studies have discovered the success of social media as learning sources.
Thus, as a learning technology expert, it is appropriate for the researcher to examine the adaptive learning
resources assisted by social media. The impact of this use makes the teacher more creative in learning
and students more comfortable in learning. This study is expected to be a reference in developing social
media in learning so that the quality of education in the future will be better.
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